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Cleantec, JCWG Spruce Up Beach
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In a rare display of corporate and citizen collaboration, Cleantec and Juhu Citizens Welfare Group teamed up to remove tons of plastic bags and garbage from Juhu Beach.  Cleantec Hospitality Services P. Ltd. is one of India’s largest housekeeping firms.  On Sunday, May 30, around 170 housekeeping personnel all employees of Cleantec, gathered on Juhu Beach at 5.30 in the morning with around 25 volunteers of JCWG.

The men were smartly turned out in uniforms, aprons, caps, gloves and cleaning equipment.  They were then arranged into four teams to begin the clean up campaign.  Beginning simultaneously from the North end at Godrej Bungalow and the South End at Juhu Koliwada, the beach was manually combed.
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Over 90% of the garbage collected consisted of plastic bags. The first rains in Mumbai flush out garbage that is dumped into the open storm water drains by citizens around the year.  This is carried out to sea and then washed ashore.  No wonder then our beaches are filthy with the onset of the monsoons.  If one were to take a walk on any of Mumbai’s beaches, one would have to tiptoe over coconut shells, plastic bags, dead animals and a host of other dangerous items like disposable syringes, needles and glass.

The current beach-cleaning contractor on Juhu beach has around 20 men on any given day, which is grossly inadequate.  The rate of garbage deposition is huge at this time of the year.  Hence, JCWG and Cleantec undertook this cleaning exercise with the hope that people will be able to walk and use the beach for the rest of the monsoon season.

However, it would be naïve to believe that such campaigns could regularly be conducted to keep Juhu Beach clean.  Many tax-paying citizens taking their morning walk questioned the utility of the campaign.  Some opined that it should be done at least once a week for a spotless beach!  Some others felt that citizens should not get involved in such campaigns since it was the duty of the BMC to keep the beach clean after collecting taxes.  The BMC alone cannot ensure cleanliness. Citizens too have a role to play. (See table below.)
The entire campaign which lasted from 5:30 a.m. to 2:00 pm was personally supervised by Cleantec directors K. J. Jolly and Rajgopalan.  JCWG volunteers manned the stations set up on the beach to provide water, breakfast and lunch to the cleaning staff.  Each of the staff who participated in the exercise were given a cash award of Rs. 100/- and JCWG honoured them with certificates of appreciation for the effort.  Standard Chartered Bank, Phillips India Ltd., Asian Paints, Autohangar and Shamrao Vithal Co-op. Bank Ltd sponsored the campaign.
	Do’s and Don’t

	Do’s For BMC
	Don’t for CITIZENS

	· Employ Beach Combing machines
· Place Garbage bins on beach
· Deploy nuisance detectors to fine defecators, urinators and litter bugs
· Cover open storm drains in suburbs
· Fine vendors, dumping garbage on the beach
· Stop vendors from bathing, washing, dumping left overs
· Stop prostitution and gambling rackets

· Remove encroachers, hutments, illegal shrines

· Employ life-guards
	· Don’t dispose garbage unsegregated
· Don’t throw plastic bags in drains

· Don’t litter the beach

· Don’t encourage use of plastic bags

· Don’t immerse religious offerings in plastic bags

· Don’t be a passive spectator – join JCWG!

Join the Save Juhu Beach Campaign.
 Contact JCWG
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A battalion from Cleantec marches down


the spruced up Juhu Beach.








