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Tring, tring… is someone listening
Outsourcing has a new critic. From a church pulpit in a middle-class suburb one sultry Sunday morning, Father K.T. Emmanuel spelt out the biggest danger facing the city’s young men and women: call centres. In the congregation were scores of 20-somethings who spend their nights fielding calls from the customers of multinational giants such as General Electric and Time Warner.

At a Mumbai call centre at about 1 am, 21-year-old Reema darts out of work during a break to share a smoke with her male colleagues, looking forward to a late night out at a disco -- all shocking behaviour for some conservative Indians. ”My family life, social life, health ... Everything is screwed up because I work nights,” she said. ”But the money is so good that I’m willing to compromise.” 

These Indian ”customer relations executives” (CREs) are part of an outsourcing industry expected to employ more than one million people and account for $25 billion in exports by 2008.  They may well force a tradition-bound country to rethink its age-old social mores. 

Graduates entering the industry earn between 8,000 and 10,000 rupees ($175 to $220) a month, only a tenth of their US counterparts, but a decent sum in a country where the average annual income is about $500.

Middle-class Indians have traditionally scrimped and saved for decades to send their children to the best universities, but 19-year-old Karen Fernandes managed to convince her parents it was a good idea to drop out of university after a year.

Father Emmanuel, in the suburban church, takes a longer-term view, however. ”A good college education is vital in the long run for career growth,” he told his congregation. ”What if the call centre bubble bursts one day?”






